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Who Am I?
ÅThen

ðTrained as a biochemist

ðAlways gravitated to online tools & pretty 

pictures

ðLoved bench work and organizing events

ÅNow

ðComprendia/San Diego Biotechnology 

Network

ÅNetwork of 20,000

ÅMarketing, events, writing, speaking

ÅResults

ðPeople find me easily for business (and 

speaking!)

ðI have found my niche and am happy
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Charles Darwinõs Social Network

Preliminary draft of figure, all data from the Darwin 

Correspondence Project . See interactive version at 

comprendia.com/ xbio

http://www.darwinproject.ac.uk/
http://comprendia.com/xbio
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2012 ScienceOnline Twitter Conversations

Visit scienceonline.com or follow # sciox

on Twitter

http://scienceonline.com/
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Your Personal

ÅStrategy

ðWhatõs your personal brand?

ÅôResearchõ your interests, goals

ðHow does your current work translate to 

the job market?

ðWhat gets you up in the morning?

ÅTactics

ðFollow news, publications in your area

ÅUse RSS, Twitter, Google Alerts

ðShare information, build reputation

ðNetwork, network, network
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Donõt Forget, Etiquette

ÅItõs not all about you

ðProvide resources first, promote yourself second

ÅConsider audience, reach and goals when 

communicating

ðPublic? Scientists?

ðWhat are my institutionõs policies?

ðòTest the watersó by watching and asking first

ÅUse òin real lifeó values when communicating

ðDonõt rush to judgment, make rash statements

ðThe internet is forever

ÅConsider pseudonymity fully before deciding
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What Online Tools Should 

I Use?

Application Description Good for How To Use

LinkedIn Professional 

networking

ÅPersonal brand

ÅJob hunting

ÅLeads

ÅComplete profile

ÅJoin/start groups

ÅEngage

Twitter Sharing 

information with 

short updates

ÅPersonal brand

ÅConnecting via 

content

ÅEvents

ÅFind a niche

ÅFollow 

hashtags /users

Blog Dynamic website 

with daily -weekly 

articles

ÅPersonal brand

ÅConnecting with 

peers

ÅCreate blog 

according To brand

ÅFind others, interact 

via comments/Twitter

Google + Social networking 

òback layeró

ÅSharing information

ÅIncreasing search 

engine visibility

ÅHangouts

ÅAdd colleagues to 

circles

ÅJoin communities

ÅUse Hashtags

Recent presentation Academics Presence Online 

http://www.slideshare.net/laura_Cz/academics-online-presence-assessing-shaping-visibility-2012
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Statistics from Bioinformatics, LLC

ÅOctober 2013 òDigital Marketing to Life Scientists: 

Social Media and Email Best Practices ó Report

Å35% of life scientists use social media constantly or 

frequently for their work

ÅLife scientists spend on average about two hours per 

day engaged in social media for both personal and 

professional use. 

ÅLinkedIn and Facebook are the top social media 

applications for life scientists

ÅLife scientists use social media to

Å further their professional activities

Å network with colleagues

Å make contacts

Å maintain their professional identities

http://www.gene2drug.com/index.php?page=reports&id=241
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#Anatomy14 Tweets: Before, During, & After*!

*Add # xbio

for added 

visibility & to 

meet other 

disciplines!
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Basics
ÅOverview

ðProvide 140 character updates, AKA 

ômicroblogging õ

ð@[user] to send a public message (reply)

ðD [user] to send private message (DM)

ð#[text] is a ôhashtagõ to follow events, 

subjects, or chats

ÅFollow based on content, donõt need to 

know

ðHint: this is huge for meeting people

ÅProvide information based on your brand

ÅShould be a conversation if youõre doing it 

right!
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Tactics

ÅFill out profile completely and carefully

ÅGet followers

ðTarget: 1,000

ðTo be followed, you must follow

ÅSearch Twitter, Social Mention for terms (e.g., ôvirtual 
anatomyõ)

ÅConference hashtags (#anatomy14)

ÅTwitter will make suggestions for who to follow

ÅProvide content from RSS or other Twitterers

ÅUse Web or Twitter app, Hootsuite , 

Tweetdeck

Twitter Tips for Scientists

https://storify.com/comprendia/twitter-for-scientists
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ÅWordPress

ðHosted blog at wordpress.com, or get a 

server, host your own ($7/month)

ðMost flexible, our favorite

ÅBlogger

ðOnly offers hosted solutions

ÅTumblr

ðLess flexible, hard to write a post with both 

image and text

ÅJoin an existing blog network

ðAnatomy Connected

Ways To

http://anatomyconnected.anatomy.org/home
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Link and courtesy @brianreid

Finding blogs:

ÅScienceSeeker

ÅResearchblogging

Blog Networks

https://docs.google.com/drawings/d/1Tzq58zabqoWpigNqUMG87dTKhvbgVcDJ6uyA-_itRpk/edit
http://twitter.com/brianreid
http://scienceseeker.org/
http://researchblogging.com/
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Google Yourself

ÅGoogle Author Rank

ðYour Google+ network affects Google search 

results

ðBig for your personal brand

ðShould lead to more online science credibility

ÅGoogle+

ðAdd colleagues using G+õs tools

ðShare information

ðJoin groups, share hashtags

ÅSet up a Google Scholar Profile

ÅWhatõs working well for others?

http://scholar.google.com/intl/en/scholar/citations.html
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Facebook

ÅLiving in the 10õs=professional FB 

presence

ðManage privacy

ðChange to work name

ðKeep politics at a minimum

ðNo passed out photos

ÅFollow anatomy organizations, 

news, engage

ðNeed to check òget notificationsó to 

get updates

ÅLive your brand? You decide.


