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Who Am [?
AThen

dTrained as a biochemist

dAlways gravitated to online tools & pretty
pictures

dLoved bench work and organizing events
ANow

oComprendia/San Diego Biotechnology
\ Network

ANetwork of 20,000

AMarketing, events, writing, speaking

AResults

dPeople find me easily for business (and
speaking!)
dl have found my niche and am happy
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Occupation
#N/A B illustrator
B anatomist | joumnalist
[l archaeologist B mathematician
astronomer B naturalist
. author [l omithologist
Danatn B varister palaeontologist
[l Botanist philosopher
B chemist B photographer
B clergyman B physician
" conchologist B physicist
B curator 1 physiologist
B diplomat B poiitician
A i edit?r B professor
engineer publisher
Ay Il entomologist B solicitor
" -‘, ‘* A” ethnologist B surgeon
B family surveyor
p % ‘» mm @ geographer B vniter
. Bemnarg Bl geologist zoologist
Henry horficulturalist
B horticulturist

Preliminary draft of figure, all data from the Darwin
Correspondence Project . See interactive version at

comprendia.com/ _ xbio
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http://www.darwinproject.ac.uk/
http://comprendia.com/xbio

2012 ScienceOnline Twitter Conversations

Com yendia

Bioscience Consuhi‘ng Group

on Twitter
© Comprendia, LLC All rights reserved.

Visit scienceonline.com or follow # sciox Qj


http://scienceonline.com/

Your Personal

A Strategy
OWhat 6s your personal
Ab Researchd your interesH
o0 How does your current work translate to
the job market?
\ 0 What gets you up in the morning?

A Tactics

d Follow news, publications in your area
AUse RSS, Twitter, Google Alerts

d Share information, build reputation
d Network, network, network C | =
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Altds not all about vyou
d Provide resources first, promote yourself second

A Consider audience, reach and goals when
communicating
0 Public? Scientists?
\ OWhat are my institutionos
0 Olestt he waterso by watchi ncg

AUsedi n r e\aluesivhief cordmunicating
ODonodot rjudgment, make rash statements
0 The internet is forever

A Consider pseudonymity fully before deciding
Comp

ience ! Consulting Group
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What Online Tools Should

SR, MENDELEY iU R

f | zescarcn

7 gl CiomedExperts [iggy
I U S€E Science Dnline 2011 ‘J
Application Description Good for How To Use
LinkedIn Professional Aersonal brand AComplete profile
. networking Alob hunting Aloin/start groups
[m A eads Angage
Twitter Sharing Mersonal brand Aind a niche
information with AConnecting via Aollow

short updates content hashtags /users

Avents

Blog Dynamic website Mersonal brand KCreate blog

W

with daily -weekly
articles

AConnecting with
peers

according To brand
AFind others, interact
via comments/Twitter

Google +
¢

) | -

Social networking
oback | aye

ASharing information
rAdcreasing search
engine visibility
Adangouts

Andd colleagues to
circles

Aloin communities
AJse Hashtags

Recent presentation

Academics Presence Online

© Comprendia, LLC All rights reserved.
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http://www.slideshare.net/laura_Cz/academics-online-presence-assessing-shaping-visibility-2012

Statistics from Bioinformatics, LLC

A October 2 0 1 Bigital Marketing to Life Scientists:
Social Media and Email Best Practices 6 Repor t

A 35% of life scientists use social media constantly or
frequently for their work

A Life scientists spend on average about  two hours per
day engaged in social media for both personal and
professional use.

A LinkedIin and Facebook are the top social media
applications for life scientists

A Life scientists use social media to

A further their professional activities \BQINFORM ATICS
A network with colleagues

A make contacts
A maintain their professional identities C C 3
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http://www.gene2drug.com/index.php?page=reports&id=241

“#Anatomyl4 Tweets: Before, During, & After*!

Karen Lo [@kareynlo - Apr 22
[@Comprendia Are there questions we can consider before #anatomy14 that

help identify "our own social media brand"? #xbio

® \iew conversation  Reply 3 Retweet % Favorite ses More

Trina Manalo @InDocTriMations - Apr 22
i Finally got fish babies before the conference! #anatomy14 #xBio #ProudMama
il instagram.com/p/nGL_usDIpS/

Expand 4 Reply £3 Retweet % Favorite === More

% *Add # xbio
m Ashlie Evans Riley (0 AshlieRilzy - 13h fOI’ added

FPacked and ready to leave for #sandiego #xBio #anatomy14

Expand . Reply 3 Retweet W% Favorite ee= More VISIbIIIty & to

meet other
AAA [@anatomymeeting - Apr 22 . T
P Experience our new online community at EB. Visit a computer kiosk in the dlSCIplIneS!
Pis

Anatomy Lounge, Room 11A. ow.ly/w2rwr #anatomyi4
Expand + Reply % Retweet % Favorite == More “;
f
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Basics &‘
A Overview
0 Provide 140 character updates, AKA
dmicroblogging 0

0 @][user] to send a public message (reply)
0 D [user] to send private message (DM)

O#[ text] I s a Ohashtago
subjects, or chats
AFol |l ow based on content
Know

d Hint: this is huge for meeting people
A Provide information based on your brand

AShoul d be a conversatic
right!
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Tactics

e

A Fill out profile completely and carefully

A Get followers
0 Target: 1,000

0 To be followed, you must follow

A Search Twitter, Social Mention for terms (e.g., 6 v i r t
anat omy o)

A Conference hashtags (#anatomy14)
A Twitter will make suggestions for who to follow

A Provide content from RSS or other Twitterers

A Use Web or Twitter app, Hootsuite ,
Tweetdeck

Twitter Tips for Scientists C C
D
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https://storify.com/comprendia/twitter-for-scientists

Ways To

A WordPress

d Hosted blog at wordpress.com, or get a
server, host your own ($7/month)

0 Most flexible, our favorite

A Blogger
\ 0 Only offers hosted solutions

A Tumblr

0 Less flexible, hard to write a post with both
Image and text

\i A Join an existing blog network
0 Anatomy Connected

© Comprendia, LLC All rights reserved. Bioscience



http://anatomyconnected.anatomy.org/home

" Blog Networks

Map of Science Blog Networks

Finding blogs:
Lo BesBi et | Sty oo | Recrgespernan | Timespstonogston | S ,@(:ienceSee ker
Link and courtesy @brianreid MResearchblogging

e |
gj Comprendia
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https://docs.google.com/drawings/d/1Tzq58zabqoWpigNqUMG87dTKhvbgVcDJ6uyA-_itRpk/edit
http://twitter.com/brianreid
http://scienceseeker.org/
http://researchblogging.com/

Google Yourself D il
Google

A Google Author Rank & * —

0 Your Google+ network affects  Google search
results

0 Big for your personal brand
0 Should lead to more online science credibility

A Google+
OdAdd coll eagues using G+0s
d Share information
d Join groups, share hashtags

\A Set up a Google Scholar Profile
AWhat 6s wor ki ng wCe for

© Comprendia, LLC All rights reserved. Dscience sulting Group


http://scholar.google.com/intl/en/scholar/citations.html

Facebook

ALiving in the 108s=pr ol
presence
d Manage privacy
d Change to work name
d Keep politics at a minimum
\ 0 No passed out photos

A Follow anatomy organizations,
news, engage

ONeed to check oget noti fi
get updates

A Live your brand? You decide.
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